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flexoweb’s online store fronts
Entering the increasingly important world of
online business can be daunting, especially for
small o mid-sazed

apparel companies,

Technical Advancement, with its product
Flexoweh, may have the solution for whaole-
salers who want 1o enter into this lucrative
venue.

As its name suggests, Flexoweb is a web-
based product that functions as a lexible sales
ool for the renail indusiry. It is designed for
the rapid construction and ongoing mainte-
nance of onling store frants, Designed fram
the ground wp o support both Business-to-
Business (B2B) and Business-to-Consumer
{B2C), the product is focused for wholesalers,
bt can also be used for the consumer

reported by elizabeth bennett

ments, such as discribution by brand or distri-
bution by category, such as women's or
men's,” said Wiener. This is useful for compa-
nies that are muli-branded or carry separate
categorics and only want to s¢ll one to a par-
ticular vendor.

“One can mEn “commerde
mode” on or off. With commerce mode off
the vendor can see the products but cannos
order directly from the web. This feamure is
used mostly when retailing to large chain

In addivon,

stores. With commerce mode on, orders can
be placed direcily on the website which is the
rypical mode for independent retailers, With
built-in eredit card processing, this frees the
merchant from performing scparste credic

Shopping.com, that drves traffic to the site 0
thar products come up at the top of the hist in
search ratings.

Another advantage that Flexoweb can offer
is staristical reporting that shows wholesalers
specifics regarding who has looked ar the sive.
Provided desails include the date, time and
number of item views per bayer, all orders
plaged and where the onder is coming from.

Shipping is also an impaortant feature of
the product. Currently, Flexoweb uses inre-
grated shipping via UPS but business owners
can also request custom carmiers, for an adds-
tonal fee. According to Wiener, the company
will soon begin wsng USPS and FedEx capa-
bilides which will facilicave improved ingerna-

tional shipping.

miarket.

“Flexoweb's full sereen

“One  of image view provides excep-
the basic things - ronal  customizable image
thar  sets  us CT FIT detail,® according to the com-
apart s our Sam-pam tﬁﬁﬂ' Century pany. “We also have super size
flexibilicy and and poom viewing capabili-
case of use. As Apparel Hanagement System Mgk, TeOerriinet

the product is ®_..an incredible value™ In addidon, Flexoweh
browser based: "...a superb interface” can create email campaigns 1o

Lawrence [ Weener

no client soft- Computer software you can afford e T oAb

AG Systeme

ware is mecessary, which is grear for NEIigos: TR, ow - produicts

smaller companics. All funcdons are

accessible through 3 web interface,”
said Technical Advancement president
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and  promotions,  Built-in
address books can provide

multiple shipping addresses

Lawrence J. Wicncr, “Also by virtue of being a
web application, customers always use the most
up-to-date version of the system automarically.™

Flexoweb is targeted for small to medium
Technical
Advancement has sinveen clients in the appar-
¢l industry in MNew York City and is looking 1o
add more.

Currently, Flexoweb is being sold o busi-
nesses across the United States and Canada

sized rerail  businesses,

and is being sold o support the European
market this year. Delivery of service is provid-
ed through the Application Service Provider
{ASP) myodel.
be delivered via a Neowork Appliance for larg-

The Flexoweb system can also

er customers with their own 1T staff.
“One of the biggest highlights of the
product is thar you can segregate depart-

cheeks. Onee the osder has been placed,
copies of the complete order are emailed to
the vendor, the merchant and any addidonal
sales reps within the merchamt®s company.

“The e-catalog feature is an excellent tool
for trade shows because it allows the merchant
10 <Teaie 4 custom cataloguc for any prospect
interested in their produces and then subse-
quently email it 1o them. The email contains a
link to the custom catalog that can be option-
ally password protected and have an expiry date
attached. Flexoweb tracks who has looked ax
the caralogs, how many hits the site has per day,
as well a8 the number of orders and the dmes
they were placed,” he continued.

Flexoweb also has a built-in search engine

optimization with Goggle, Amazon and

for buver or customer.

A company that has multiple brands may
chooie to allow only cerain vendors 1o see
Wmiﬂ hnﬂd'ﬁ. A ﬂ'bEI-El'I.‘II'I! I'I.L'. :IJ1n:|: LHI'-’IIH]S
of clothing: Indigo, Angel and Biglog, but
only wants Vendor A 1o sce the Angel line,
Vendor B wo sex BigDog line and Vendor © 1o
see the Indigo line. This is simple 1o scmp
within Flexoweb using the multi-department
capabilities as ach brand is put into a scparate
deparement. Subsequently vendors are given
permission to sce products only within the
deparoment that the merchant wants them to
view, Altermatively if the merchant wants (o
show only foorwear 1o Vendor A, jeans and
tops 1o Vendor B and evervihing to Vendor
C, then they would setup departments to rep-
resent the different caregories. !'-‘-‘__
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